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Why is “STARBUCKS COFFEE” so Popular?
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What is Sales Planning? ~ In Action

d to understand the customer to make a hypothesis of customers needs for sales
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PLANNING ACTIVITY
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Understand
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a Hypothesis
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Beyond your imagination! 4y
Simply ask yourself what YOU wi /Aa
There is no regulation or rule.
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Digital Detox Benefits from my Experience
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Digital Detox Study hard n Q Confidence
Atsuki Terai
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